Inspire Giving, Build
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Today’s Presenter

Jamin Steel | Client Success Manager- Vanco
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Agenda

» Today's Giving Landscape

« How Today’'s Members View Giving and
Connection

» Giving Shift
» Best Practices to Boost Giving

 How Vanco Helps Churches Inspire Giving and
Drive Connection

« Questions
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Today’s Church Is Changing
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Technology Is Changing The Church Landscape

YOUR LOVE NEVER FALS

NEVER GIVEs w»
NEVER RV”QUT ON M
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The Story Is The Same For Giving

GIVE
ONLINE

Visit our website
or use our mobile app
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Generational Giving Shifts
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Despite Record Total Religious Giving Dollars,
Inflation-adjusted Dollars Have Fallen From

Their All-time High In 2016.

Religious Giving In Inflation-adjusted Dollars (Billions)

$144.4B

$139.3B $139.0B

$127.6B

$116.3B $11.68

$97.4B

2013 2018 2023
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Il Donation $ (Billions)
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Gen Z giving to their place of worship has declined
significantly despite growth from other generations.

Annual Giving Growth
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However, growth is a concern.

Expected Giving Changes for 2025
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Donor Succession Plan

« As older demographics of donors approach
retirement, do you have a donor succession
plan when it comes to generosity?

 Engaging with the next generation of donors
Is critical for the long-term viability and
success of our churches.
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How Today’s Members View Giving and
Connection
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The next generation of donors are
shifting their motivation from

institutional loyalty to individual
impact

* Younger donors want to know they are
making a difference.

* Younger donors want their generosity to be
contributing towards specific outcomes.

* Younger donors want financial transparency.
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2019-2022 Churchgoer Giving Preference

2019 2022
P
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The preference for
eGiving has

since 2019 and
accounts for nearly
half of all giving.
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Giving Preferences Have Evolved

In less than a decade churchgoers are...

3X 4 X 3X

more likely to more likely to more likely to
give via recurring give via give via texting
electronic smartphone app

contributions

=
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Recurring Givers Donate More
Than One-Time Donors

A comparison of annual donation value:

Rer.:urring Givers Vs Non-Recurring Total annual donations for donors with recurring
gifts vs donors without recurring gifts

+153.6%
+125.7% 121.5% +120.7%

$2,789

1-99 100-499 500-999 1000-9999 1000+ Total

. $/non recurring donor . $/recurring donor




Importance of Connecting Gifts to
Impact
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Make Your Story Come Alive
with Deeper Connection

Tell
Your Story

v

Enable deeper connection through
Share enhanced communication
Your Story of your mission, increased
engagement with your content,
actionable insights for your
community, and a foundation of
financial stewardship.

Gain
Insight

Gel:\oes::esrity o Va n CO
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Capturing Attention
Can Be Challenging

e We're now exposed to as much data in a
single day as someone in the 15t" century
would be exposed to in their entire
lifetime. - BBC

e The average attention span has dropped
from 2 minutes and 42 seconds to
between 9 to 30 seconds.
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https://www.bbc.com/future/article/20130516-how-city-life-is-changing-us

Anchor generosity within a
narrative framework

 People are most inspirited by narrative
« Attention spans are held through narrative

« Tell your story on multiple channels
« Website
 Sunday service
« Bulletin
« Announcements
 Social media
« Email

* Follow up and share the results

& vanco




Building a Strong Story

« Who is the main character?

« What is the problem or need?

« Who is the guide proving a plan?
« What is pathway to success?

« What is the call to action?

« What is at stake?

« What isthe desired outcome?
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Tell
Your Story

Share v

Your Story

Make the path to
giving easy

Foster
Generosity
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Drive engag

© vonco veliey Church

Vanco Valley Community Church

Sunday Offertory

Welcome! Vanco Valley Community Church offers.
members ond visitors an easy and convenient way
to support us.

Food Shelf Donations

Our food shelfis one of the many resources Vonco
Volley Community Church offers to serve our
community. One way you can support these efforts
is by contributing financiolly.

Altar flowers
Purchase your altar flowers in honor of your loved
ones today.

Vacation Bible School
Scholarships

Help to sponsor a child ot Vacation Bible school this
summer. We are forever grateful for our memt

Offer support

SignUp Login 4y Basket

A Share

40 Days of Giving

40 Days of Giving
Join Vanco Volley in our dedication to 40 doys of
giving this season.

Playground Fund

Join us in roising money for our sister school. Vonco
Valley Elementary who is in need of @ new
playground set for their elementary school.

ement with your giving page

Use visual imagery

What the fund helps
to support

Prior year metrics

Ways to get involved
outside of donations
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Engage with your website

* Think of your website as the new lobby
of your church

* Be a visitor to your own website
* |syour e-giving easy to find?
* |syour e-giving clear and concise?
* Visible on home page

* Not too many clicks
« Not too many options/decisions
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VANCO VALLEY

COMMUNITY CHURCH ABOUT US MISSIONS GIVING COMMUNICATIONS WORSHIP EVENTS CONTACT

WELCOME TO

ONTACT US

VANCO VALLEY

ailable 24/7 for urgent after-hours

COMMUNITY CHURCH

5.856.1516

5600 American Blvd W. | Suite 400
Bloomington, MN 55437

cs@vancopayments.com
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Vanco Giving Platform

© Vonco Vet Churh

General Offering

Amount

Monthly
Welcome! Vonco Volley Community Church offers
members ond viiors on ¢asy and convenient way 1o
Support us. We encouroge you to make you
whether you ottend services i person or virtualy.
You con make 0 one-time o recurring donaton, 50 your
generosity continues even when you'e not abie to ottend June 2025
service. Thank you for your support

€ View more giving and payment opportunities

Mem foptionai)

Add to Basket

Share Generol Offering

Spreod the weed to rinds ond i

A Shre

Elevate Your Community’s Experience through
Effortless Giving, Enhanced Engagement

/

e ® o o o

€ vanco Valley Church

Vanco Valley Community Church

SignUp Login ) Sosker WE EZ

Sunday Offertory

Welcome! Vanco Valiey Community Church offers
members and visitors on easy and convenient woy
10 support s

)

All events Attending

B TUE APAIL 16+ 630 M por e
: Bible Study tions
mony resources Vanco

otfers to serve our

Signup
SAT. APRIL 20 1100 AM
Food Shelf Volunteer
Event
Signup

@ o

& securempancocom

Young Adult Mission Trip
Help support our young roup traveling this
summer to carry out our mission of serving
thoseinneed

Vacation Bible School
Scholarships

Help to sponsor o child ot Vacation Bible school this

SignUp Login & Basket

40 Days of Giving
Join Vanco Valley in our dedication to 40 days of
giving this season.

Playground Fund
Join us in raising money for our sister school, Vonco
Volley Elementary who s in need of o new

vy




Gain access to the slides and more!

 Scan our QR code to receive:
» Access to today’s presentation

* Vanco's Churchgoer Giving
Study Vol. 5
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